
L I N K E D I N  

 

L A K R I S H A  

D A V I S

F O R  J O B  S E E K E R S  &  E N T R E P R E N E U R S

NETWORK 

MARKETINGSOLUTIONS



INTRO 

DUCT 

ION
L E T ' S  G E T  S T A R T E D !



WHY  

L INKED IN?
L inked In  i s  by  fa r  t he  mos t  va luab le  soc ia l  ne twork ing  
too l  f o r  p ro fess iona ls - - - j ob  seekers ,  bus iness  owners ,  
and  en t rep reneurs  a l i ke .  Use  i t  co r rec t l y  -  and  i t  cou ld  
we l l  he lp  you  bu i l d  success fu l  ne twork ing  connec t ions  
w i th  i dea l  emp loye rs ,  emp loyees  o r  c l i en ts .  

I f  you  own  a  bus iness ,  o r  a re  i n  sea rch  fo r  you r  d ream 
ca ree r ,  you  a re  m iss ing  ou t  on  a  wea l th  o f  ava i l ab le  
oppor tun i t i es  i f  you  a re  sk ipp ing  ou t  on  eve ry th ing  
L inked In  has  to  o f fe r .  

Bu t…why  L inked In?  We have  Facebook ,  I ns tag ram,  
V ine ,  Pe r i scope ,  P in te res t ,  and  the  l i s t  goes  on .  Th is  
i s  because  wh i l e  we  may  en joy  these  s i t es ,  bus iness  i s  
usua l l y  t he  focus  on  L inked In .  As  such ,  L inked In  i s  
where  you ’ l l  f i nd  the  p ro fess iona ls  tha t  a re  mos t  
i n te res ted  in  the  sk i l l s ,  exper ience  o r  va lue  you  have  
to  o f fe r .  

Today ,  t he re  a re  ove r  3  m i l l i on  bus inesses  on  
L inked In ,  p rov id ing  access  to  a  ne twork  o f  ove r  200  
m i l l i on  p ro fess iona ls  a round  the  wor ld .  There ' s  eas i l y  
ove r  420  m i l l i on  use rs  on  L inked In ,  and  the  s i t e  i s  s t i l l  
g row ing  da i l y .   Th i s  means  tha t  you r  p resence  on  
L inked In  cou ld  pay  rea l  d i v idends .  

You  need  to  focus  on  two  th ings  w i th  L inked In :  (1 )  you  
need  to  be  d i scove rab le  by  you r  i dea l  
emp loye rs /c l i en ts ,  and  (2 )  you  need  to  a t t rac t  and  
bu i l d  ne twork ing  connec t ions  tha t  a re  mean ing fu l  t o  
you r  pu rpose  o f  be ing  on  the  s i t e .  

Th is  a l l  beg ins  w i th  a  p ro f i l e .  
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The  f i r s t  t h ing  you  wan t  to  do  i s  t u rn  
o f f  t he  no t i f i ca t i on  to  sha re  you r  p ro f i l e  upda tes  w i th
your  ne twork .  A f te r  t h i s  mas te rc lass ,  you r  p ro f i l e  w i l l  
go  under  ma jo r  cons t ruc t i on ,  and  the  l as t  t h ing  you  
wan t  to  do  i s  a le r t  you r  ne twork  o f  eve ry  
s ing le  change  you  make .   To  do  th i s ,  you  need  to :  

Go to  Set t ings  &  Pr ivacy  >  Pr ivacy  Tab  >  Shar ing  
Prof i le  Ed i ts  >  No  

S ince  you ' re  compe t ing  w i th  ove r  420  m i l l i on  o the r  
p ro fess iona ls ,  you  need  to  bu i l d  a  k i l le r  L inked In  
p ro f i l e  tha t ’ l l  he lp  you  s tand  above  the  c rowd .  Th is  w i l l  
he lp  se t  you  apar t  f rom the  peop le  who  b r ing  s im i la r  
va lue  as  you .  And ,  you r  p ro f i l e  i s  t he  f i r s t  mee t ing  o f  
you r  b rand  to  you r  key  aud ience .  

You  shou ld  have  these  two  goa ls  w i th  you r  L inked In  
p ro f i l e :  

1 .  Search  eng ine  opt imize  (SEO)  your  pro f i le  w i th  
the  keywords  and  content  to  increase  your  
v is ib i l i ty ;  and    

2 .  Send a  un ique  brand ing  message  tha t  c lear ly  
a l igns  wi th  your  career /bus iness  goa ls .  

He re ’ s  how you  can  c rea te  a  k i l l e r  p ro f i l e :   

Your  Headshot  
One  bas ic  ru le  to  c rea t ing  a  success fu l  L inked In  p ro f i l e  
i s  by  us ing  a  p ro fess iona l  headsho t .  A l though  h igh l y  
recommended ,  i t  i sn ' t  exac t l y  necessary  to  h i re  a  
pho tog rapher .  Bu t ,  you 'd  wan t  to  make  su re  tha t  you  
don ’ t  up load  p i c tu res  l i ke  you  ho ld ing  a  co f fee  cup ,  
se l f i es ,  e t c .   

L A K R I S H A D A V I S . C O M
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Tip :  Send  a  f r i end ly  message  in  you r  p i c tu re ,  and ,  
impor tan t l y ,  SMILE.  And ,  don ’ t  be  a f ra id  to  show your  
qu i r ks .  You  jus t  need  a  p i c tu re  w i th  good  l i gh t i ng  tha t  
cap tu res  you r  bes t  ang les  and  who le  face ,  and  
d i sp lays  a  p ro fess iona l  image .  

Your  Head l ine  
A f te r  you r  p ro f i l e  p i c tu re ,  t he  nex t  t h ing  you r  v iewers  
w i l l  no t i ce  i s  you r  Head l i ne .  L inked In  au tomat i ca l l y  
de fau l t s  th i s  120 -charac te r  head l i ne  to  you r  mos t  
recen t  pos i t i on .  Bu t ,  t h i s  doesn ’ t  do  you  jus t i ce  to  
desc r ibe  who  you  rea l l y  a re  and  wha t  you  do .  You  
cou ld  rea l l y  g i ve  focus  to  rec ru i te rs  o r  i dea l  c l i en ts  i f  
you  use  a l l  t he  space  ava i l ab le .  A f te r  read ing  you r  
Head l i ne ,  you r  aud ience  shou ld  know ins tan t l y  how you  
cou ld  b r ing  va lue  to  them.  

Your  head l i ne  i s  an  a rea  the  sea rch  eng ine  ra tes  as  
key  i n  es tab l i sh ing  you r  p ro f i l e ’ s  rank ing  i n  sea rch  
da tabases .   I t  shou ld  cap tu re  you r  ta rge t  pos i t i on  and  
mos t  c r i t i ca l  sk i l l s .  

Here  i s  my  Header  be low:  

Career  Deve lopment  Coach|  Recru i tment  Consul tant  
|  L inked In  Lover |  Resume Exper t |  Brand  
Deve lopment |  SEO|  Speaker |  Wr i te r   

You  inc rease  the  odds  o f  t hese  keywords  work ing  we l l  
w i th  the  Advanced  Search  (wh ich  we ’ l l  d i scuss  l a te r ) .  

The Profile
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Don ’ t  be  shy ,  e i t he r .  You  can  even  add  a  qu i r ky  tw is t  
t o  you r  Head l i ne  to  connec t  w i th  you r  v iewers–  jus t  as  
l ong  as  i t  speaks  to  wha t  you  do /who  you  a re .  

He re  a re  examp les  o f  a  few  o f  my  favo r i t es :  

I  cha l lenge  convent iona l  th ink ing  about  leadersh ip  
&  organ iza t ion  and  de l iver  c r i t ica l  &  crea t ive  
ins ights  

D isruptor  in  the  recru i t ing  indust ry  who be l ieves  
tha t  JOB SEEKERS have  WAY MORE POWER than  
Human Resources;  23  Yrs .  Exp  Recru i te r…  

Husband… . .Poss ib ly  Batman…… .Fo l low me on  
Twi t te r  @ Hervb i rd21  

Tip :  Try  no t  t o  ove r th ink  i t .  Bu t ,  i f  you ’ re  hav ing  
t roub le ,  you  can  a lways  use  the  advanced  sea rch  to  
f i nd  peop le  tha t  work  i n  you r  same indus t ry .  Bo r row 
some ideas  f rom the  resu l t s  tha t  show up  on  the  f i r s t  
f ew  pages  in  the  L inked In  sea rch  to  bu i l d  a  w inn ing  
head l i ne .  

Prof i le  Summary  
Un l i ke  the  120-charac te r  space  fo r  you r  Head l i ne ,  t he  
Summary  sec t i on  a l l ows  fo r  much  more  f l ex ib i l i t y  f o r  
you  to  i nc lude  a l l  t he  r i gh t  i n fo rma t ion  you r  key  
aud ience  needs  fo r  be t te r  d i scove rab i l i t y .  You  need  to  
take  fu l l  advan tage  o f  t h i s  space .  You  w i l l  g row your  
summary  g radua l l y ;  however ,  s ta r t i ng  ou t  you  
can  a lways  use  the  f i r s t  f ew  l i nes  o r  so  o f  you r  resume 
p ro f i l e ,  o r  con ten t  f rom your  sa les  page .    

The Profile
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Your  Summary  i s  s imp ly  a  b r ie f  d iges t  o f  t he  key  
sk i l l s /exper ience  tha t  you r  v iewers  a re  l ook ing  fo r  
i n  someone  to  h i re .  I f  poss ib le ,  con t inue  to  repea t  
those  keywords  i n  you r  Summary  to  fu r the r  i nc rease  
you r  d i scove rab i l i t y .  You  cou ld  even  use  a  Ca l l - t o -  
Ac t i on  to  l e t  peop le  know immed ia te l y  how they  can  
reach  you .  Fo r  i ns tance ,  i n  the  Summary  o f  my  
p ro f i l e  sec t i on ,  I ' ve  i nc luded  my  webs i te  address ,  
a  l i nk  to  book  a  consu l ta t i on ,  and  in fo rma t ion  abou t  my  
p r i va te  L inked In  commun i t y .    

Work  Exper ience  
When  comp le t i ng  you r  p ro f i l e ,  don ’ t  f o rge t  t o  i nc lude  
you r  work  h i s to ry .  Th is  may  sound  l i ke  a  no -b ra ine r ,  
bu t  you  wou ldn ' t  be l i eve  the  amoun t  o f  p ro f i l es  I ' ve  
come ac ross  tha t  don ’ t  re f l ec t  any  j ob  exper ience .  

Th is  sec t i on  i s  abso lu te l y  necessary  fo r  j ob  seekers ;  
however ,  t he re  may  be  some excep t ions  to  th i s  ru le  fo r  
en t rep reneurs .  Say  fo r  i ns tance  you  
have  a  backg round  o f  a  Med ia  Re la t i ons  o r  Human 
Resources  p ro fess iona l ,  and  you  cu r ren t l y  do  th i s  work  
i n  you r  own  consu l t i ng  bus iness .  You  wou ld  de f in i t e l y  
wan t  to  comp le te  you r  work  h i s to ry  to  show tha t  you  
have  c red i tab i l i t y .  

You  become more  v i s ib le  when  keywords  a re  
i nc luded  in  you r  Head l i ne ,  Summary  and  the  de ta i l s  o f  
you r  work  h i s to ry .  

Recommendat ions  
Ga the r  recommenda t ions  f rom c l i en ts ,  co l l eagues ,  
bus iness  pa r tne rs ,  coworke rs ,  e t c .  t o  i nc rease  you r  
b rand ' s  c red ib i l i t y .  I n  fac t ,  L inked In  doesn ’ t  cons ide r  
you r  p ro f i l e  ‘ comp le te ’  un t i l  you ’ve  ob ta ined  a t  l eas t  3  
recommenda t ions .   

The Profile
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Recommenda t ions  a l so  he lps  w i th  d i scove rab i l i t y  i n  the  
sea rch  da tabase .  These  may  p rove  d i f f i cu l t  t o  ob ta in ,  bu t  
when  you  do  the  ac t  peop le  a re  more  ap t  t o  re tu rn  the  
favo r .  S imp ly  s ta r t  a  l i s t  o f  5  peop le  o r  so  who  cou ld  
wr i t e  a  recommenda t ion  on  you r  beha l f ,  go  to  the i r  
p ro f i l e  and  jus t  w r i t e  them a  recommenda t ion .Then ,  
ask  them to  re tu rn  the  favo r .  

C l i en ts  o r  co l l eagues  can  rave  abou t  you r  work  by  
wr i t i ng  recommenda t ions .  Th is  g i ves  you r  p ro f i l e  more  
appea l ,  and  demons t ra tes  you r  ab i l i t y  t o  work  w i th  o the rs  
and  you r  qua l i t y  o f  work .  

To  top  th ings  o f f ,  i nc lude  samp les  o f  you r  work - - -
i nc lud ing  webs i tes  you  he lped  c rea te ,  p ro jec ts ,  and  
PDFs .  By  do ing  th i s ,  you r  v iewers  can  ga in  i ns tan t  
access  o r  i ns igh t  i n to  you r  work  s t y le .    

Contact  In format ion  
You  don ’ t  wan t  to  make  i t  ha rd  fo r  peop le  to  reach  you ,  
so  comp le te  a l l  t he  e lemen ts  o f  t he  Con tac t  I n fo  sec t i on .  
You  can  make  i t  easy  fo r  peop le  to  connec t  w i th  you  by  
s ta t i ng  you r  ema i l  add ress ,  phone ,  and  soc ia l  med ia  
hand les .  

I n  add i t i on ,  c rea t i ng  a  van i t y  URL on  L inked In  i s  a  g rea t  
s tep  towards  es tab l i sh ing  you r  b rand .  To  c rea te  the  URL,  
use  a  comb ina t ion  o f  you r  f i r s t  and  las t  name.   

Remember ,  t he  con ten t  i s  you r  p ro f i l e .  I t  i s  YOU peop le  
a re  l ook ing  to  l ea rn  more  abou t ,  so  you r  p ro f i l e  con ten t  
mus t  be  cons is ten t  w i th  who  you  a re  i n  the  rea l  wor ld .  I t  
shou ld  i nsp i re  peop le  to  wan t  to  make  con tac t  w i th  you  
o r  l ea rn  more  abou t  you r  capab i l i t i es .   

I ' ve  had  over  1 ,000  pro f i le  v iews wi th in  the  las t  90  
days .  Fee l  f ree  to  check  ou t  my  p ro f i l e  fo r  a r t i s t i c  
emphas is  and  insp i ra t i on :  
h t tps : / /www. l i nked in .com/ in / l ak r i shadav is /    

The Profile
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Now tha t  you r  p ro f i l e  has  had  a  ma jo r  makeover ,  i t  shou ld  
a l ready  be  op t im ized  fo r  t he  max imum d iscoverab i l i t y  i n  
the  sea rch  da tabase .  

You  shou ld  have  a l ready  repea ted  the  keywords ,  sk i l l s ,  
and  exper iences  re levan t  to  you r  f i e ld  i n  the  fo l l ow ing  
a reas :  

1 .  Head l ine  
2 .  Summary  
3 .  Work  Exper ience  and  Job  T i t les  
4 .  Recommendat ions   

Now,  go  back  to  you r  p ro f i l e  and  make  su re  tha t  t hese  
sec t i ons  i nc lude  your  mos t  c r i t i ca l  
t i t l es /sk i l l s / c reden t ia l s /exper ience /keywords  tha t  a re  
necessary  to  you r  va lue  p ropos i t i on .  

Bes ide  the  p ro f i l e ,  t he re  a re  a  few  o the r  t r i cks  you  
cou ld  do  to  fu r the r  op t im ize  you r  p ro f i l e .  Le t ' s  l ook  a t  t he  
P ro jec ts  and  Pub l i ca t i ons  sec t i ons  as  examp les .  You  can  
l i s t  case  s tud ies ,  p ro jec ts ,  eBooks ,  a r t i c l es ,  e t c  i n  these  
a reas ,  use  them in  the  t i t l e  o f  t he  p ro jec t  o r  pub l i ca t i on  
and  add  a  desc r ip t i on  to  max im ize  keyword  exposure .  
Aga in ,  t h i s  p romotes  SEO because  you  can  inc lude  a  fu l l  
l i s t  o f  c r i t i ca l  sk i l l s  and  keywords ,  l i ke  my  examp le  be low:  
  

SEARCH  ENGINE  

OPTIMIZATION

L A K R I S H A D A V I S . C O M

I n  add i t i on  to  p ro jec ts ,  you  need  endorsements .  The  more  
sk i l l s  endorsements  you  ob ta in ,  t he  h igher  you  rank  fo r  
t hose  keywords  i n  the  sea rch  da tabase .  To  ge t  more  
endorsements ,  you  cou ld  endorsement  someone  f i r s t ,  and  
then  ask  them to  re tu rn  the  favo r .  L inked In  a l l ows  you  to  
l i s t  up  to  50  sk i l l s .  However ,  by  l i s t i ng  fewer  sk i l l s ,  you  
can  ge t  more  endorsements  fo r  each  sk i l l ,  and  th i s  
p romotes  g rea te r  d i scoverab i l i t y .  
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L ike  o the r  soc ia l  ne tworks ,  L inked In  a l l ows  you  
to  connec t  w i th  a  bank  o f  ove r  200  m i l l i on  
peop le  you  wou ldn ’ t  o the rw ise  have  the  
ab i l i t y  t o  connec t  w i th .  

The  s i t e  recommends  you  to  on l y  connec t  w i th  
peop le  you  know pe rsona l l y  o r  p ro fess iona l l y .  
And  to  th i s  day ,  L inked In  s t i l l  t akes  th i s  s tance .  
However ,  t he  s i t e ’ s  use rs  have  d ramat i ca l l y  
changed  how they  use  the  s i t e ,  and  i t ' s  becoming  
more  and  more  common fo r  peop le  to  make  
connec t ions  w i th  new peop le  ou ts ide  o f  t he i r  
ne twork .  

There ’ s  s t i l l  a  huge  popu la t i on  o f  use rs  tha t  t u rn  
down  reques ts  f rom s t rangers .  Bu t ,  t hey  run  the  
r i sk  o f  t h i s  tac t i c  l im i t i ng  the i r  ne twork ing  power  
cons ide rab ly .  Somet imes ,  to ta l  s t rangers  can  do  
more  fo r  you  than  peop le  a l ready  i n  you r  
ne twork .  

I n  th i s  sec t i on  we ' l l  exp lo re  ways  you  cou ld  g row 
your  p ro fess iona l  ne twork  on  L inked In .  F i r s t ,  
l e t ’ s  d i scuss  how you  cou ld  l eve rage  g roups  to  
you r  advan tage .     

GROW  YOUR  

NETWORK

L A K R I S H A D A V I S . C O M
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Your  p r imary  goa l  w i th  j o in ing  L inked In  g roups  i s  
t o  a t t rac t  peop le  tha t  can  mos t  bene f i t  f rom your  
co re  sk i l l - se ts .  Remember ,  t he  s i t e  a l l ows  you  to  
reach  ou t  t o  someone  d i rec t l y  on l y  i f  t hey ’ re  a  pa r t  
o f  you r  ne twork ,  o r  i f  you  sha re  an  i n te res t .  Be ing  
a  member  o f  t he  same g roup  as  someone  qua l i f i es  
you  as  hav ing  a  sha red  in te res t .  So ,  you ’ l l  have  
access  to  a l l  members  w i th in  the  g roup ,  and  can  
send  them messages  jus t  as  you ' re  ab le  to  
send  your  connec t ions .    

The re ’ s  a  p le tho ra  o f  spec ia l - i n te res t  g roups  you  
cou ld  j o in  to  f i nd  the  peop le  you ’ re  l ook ing  fo r .  
L inked In  a l l ows  you  to  j o in  up  to  50 .  

To  pu t  t h ings  i n  pe rspec t i ve  -  I  run  a  ca ree r  
consu l t i ng  bus iness .  I ' ve  j o in  g roups  re la ted  to  
top i cs  tha t  i n te res t  my  idea l  c l i en ts  (e .g .  resume 
wr i t i ng ,  j ob  sea rch  t i ps ,  se l f -he lp  and  ca ree r  
coach ing  g roups ) .  I  a l so  j o in  g roups  w i th  o the r  
i ndus t ry  l eaders  to  d i scover  new resources ,  keep  
up  w i th  i ndus t ry  t rends  and  bounce  ideas .    

On  the  o the r  hand ,  i f  you ’ re  a  j ob  seeker  you  
cou ld  j o in  g roups  where  rec ru i te rs  and  o the r  j ob  
seekers  hang  ou t .  Focus  on  g roups  where  you  can  
f i nd  exac t l y  t he  peop le  mos t  l i ke l y  to  he lp  advance  
your  j ob  sea rch  o r  i ndus t ry  know ledge .  

L A K R I S H A D A V I S . C O M
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To  make  connec t ions  w i th in  these  g roups ,  you  
need  to  i nc rease  your  v i s ib i l i t y  by  comment ing  on ,  
‘ l i k i ng ’  and  add ing  va lue  to  the  d i scuss ions .  You  
cou ld  a l so  ‘ sha re ’  you r  own  con ten t  t o  the  g roups ,  
o r  o the r  con ten t  you  f i nd  va luab le  
to  the  commun i t y .  Then ,  as  you  become more  
known in  the  commun i t y  you  can  more  fo rward l y  
ask  fo r  peop le  to  buy  i n to  you .  Th is  he lps  
separa te  you  f rom the  "sa lesy "  peop le  who  jus t  
pos t  t he i r  resume and  p roduc ts / se rv i ces  a l l  day  
l ong .  Once  you  make  a  connec t ion  w i th  someone  
in  the  g roup  by  way  o f  exchang ing  i n  some 
conversa t i on  o r  comp l imen t ing  the i r  con ten t  w i th  a  
‘ l i ke ’  o r  comment ,  t h i s  c rea tes  sa fe  g round  fo r  you  
to  take  i t  a  s tep  fu r the r  by  ask ing  to  connec t .  

L A K R I S H A D A V I S . C O M
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Making Posts 
One o f  you r  p r imary  goa ls  on  the  L inked In  s i t e  i s  t o  
become more  d i scove rab le  by  you r  key  aud ience .  
When  they ' re  l ook ing  fo r  someone  to  h i re ,  t hey  need  
to  be  ab le  to  eas i l y  f i nd  you .  

L i ke  spec ia l - i n te res t  g roups ,  you  w i l l  i nc rease  you r  
v i s ib i l i t y  by  add ing  va lue  to  and  comment ing  on  
d i f f e ren t  conversa t ions  o r  a r t i c l es  s ta r ted  by  o the r  
i n f l uencers ,  L I  marke te rs ,  copywr i te rs ,  e t c .  Make i t  
a  goa l  to  do  th is  2 -3  t imes  a  day ,  and  you ' l l  
i ns tan t l y  no t i ce  more  p ro f i l e  v iews ,  connec t ion  
reques ts ,  and  peop le  wan t ing  to  l ea rn  more  abou t  
you r  backg round .  

Ano the r  su re f i re  way  to  i nc rease  you r  v i s ib i l i t y  i s  t o  
pub l i sh  you r  own  pos ts .  Make  you r  aud ience  fa l l  i n  
l ove  w i th  you r  pe rsona l i t y  t h rough  engagement ,  
ques t ions ,  and  va lue .  And ,  you  don ' t  a lways  need  to  
re inven t  the  whee l .  You  cou ld  sha re  con ten t  w r i t t en
by  o the r  peop le  w i th  the  commun i t y .  Jus t  keep  in  
m ind  -  L inked In  i sn ’ t  Tw i t te r .  I t ’ s  no t  okay  to  pos t  5  
o r  6  t imes  a  day  he re .  The  abso lu te  max imum you  
shou ld  pos t  da i l y  i s  tw ice ,  and  t r y  to  keep  se l f -  
p romot ion  to  a  m in imum.   

Tip :  Be on  the  l ookou t  fo r  pos ts  w i th  a  ton  o f  
engagement .  Fo l l ow /connec t  w i th  the i r  au tho rs  to  
merge  w i th  the i r  ne tworks .  

Wr i te  you r  own  a r t i c l es ,  o r  sha re  you r  b logs .  When  
you  do  th i s ,  be  su re  to  add  a  Ca l l - t o -Ac t ion  a t  t he  
end .  You  can  sha re  you r  a r t i c l es  on  pos ts ,  w i th in  
g roups ,  o r  on  you r  p ro f i l e .   
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The  who le  mean ing  o f  t h i s  
mas te rc lass  abou t  L inked In  i s  t o  teach  you  how to  
tu rn  you r  fo l l owers /ne twork ing  connec t ions  i n to  
s t rong  leads  -  and  even tua l l y  conver t  t hem in to  
new job  oppor tun i t i es ,  pay ing  c l i en ts ,  con t rac ts ,  
and  more .  Now tha t  you ’ve  l ea rned  how to  c rea te  
a  k i l l e r  p ro f i l e ,  use  sea rch  eng ine  op t im iza t i on ,  
and  boos t  you r  p ro fess iona l  ne twork ,  l e t ’ s  ge t  
down  to  exac t l y  how you  can  mone t i ze  o f f  o f  t hese  
th ings .  

There  a re  seve ra l  ways  to  do  th i s ,  bu t  l e t  us  beg in  
w i th  spec ia l - i n te res t  g roups .   

Spec ia l - in teres t  groups  
F i r s t ,  we  ta l ked  abou t  the  impor tance  o f  mak ing  
connec t ions  w i th in  g roups  to  g row your  ne twork .  
Now,  l e t ’ s  d i scuss  the  bene f i t s  o f  c rea t i ng  you r  
own  g roup  on  L inked In .  

By  c rea t i ng  you r  own  g roup ,  you  no t  on l y  pos i t i on  
you rse l f  t o  genera te  more  l eads ,  bu t  you  a l so  ge t  
t o  p rove  you rse l f  as  a  l eader  and  sub jec t -ma t te r  
exper t  as  an  owner  o f  a  h igh -engag ing  g roup .  As  
the  owner ,  you  se t  t he  te rms  fo r  t he  g roup—the  
no rms / ru les ,  t op i cs  o f  d i scuss ion ,  member  
se lec t i on ,  ac t i v i t y  and  more .  Your  g roup  i s  a l so  
the  pe r fec t  p lace  to  ge t  ou t  you r  bes t  con ten t ,  
s ta r t  po l l s ,  and  ask  ques t i ons  to  p romote  b rand  
awareness  and  aud ience  engagement .  Th is  he lps  
w i th  i nc reas ing  v i s ib i l i t y  t oo ,  and  a l so  exposes  
idea l  c l i en ts  o r  h i r i ng  compan ies .   

LEADS  GENERATION

L A K R I S H A D A V I S . C O M
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L ike  when  you  jo in  g roups ,  you  have  access  to  a l l  
i t s  members  w i thou t  f o rma l l y  be ing  connec ted  to  
them when  you  c rea te  you r  own  g roup .  When  
someone  jo ins  you r  g roup ,  i t ' s  obv ious  they  have  
in te res t  i n  you r  g roup ' s  theme o r  top i c .  Th i s  cou ld  
a l so  t rans la tes  tha t  t hey ' re  i n te res ted  i n  f i nd ing  
peop le  l i ke  you .   

One  o f  t he  ma in  reasons  why  c rea t i ng  a  L inked In  
g roup  pays  huge  d i v idends  i s  because  th i s  a l l ows  
you  to  be t te r  connec t  w i th  you r  aud ience  more  
i n t ima te l y .  You  can  even  send  announcements  (o r  
ema i l  b las ts )  t o  the  g roup  eve ry  week ,  and  i t  a l so  
c rea tes  the  pe r fec t  oppor tun i t y  to  ge t  g roup  
members  on to  you r  p r i va te  ma i l i ng  l i s t  –  o r  eas ie r  
access  to  you r  resume/CV.  Fo r  examp le ,  eve ry  
t ime  a  member  j o ins  the  g roup ,  you  cou ld  send  
them an  au to  we lcome message  w i th  a  l i nk  to  you r  
f ree  op t - i n  o r  resume f i l e .   

L A K R I S H A D A V I S . C O M
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I n  add i t i on  to  spec ia l - i n te res t  g roups ,  you  cou ld  use  
the  advanced  peop le  sea rch  to  g row your  ne twork .  I f  
you ' re  an  en t rep reneur ,  you  can  eas i l y  l oca te  you r  
ta rge t  marke t  t h rough  keywords ,  o r  connec t  w i th  
peop le  tha t  work  fo r  you r  i dea l  company  as  a  j ob  
seeker .  Peop le  who  ho ld  s im i la r  o r  re levan t  j ob  t i t l es  
to  the  one  you ’ re  pu rsu ing ,  and  peop le  who  you  wou ld  
l i ke  to  tu rn  i n to  a  c l i en t  make  up  you r  mos t  va luab le  
connec t ions .  

Us ing  the  advanced  sea rch ,  you  can  use  a  connec t ion  
reques t  f o rmu la  to  success fu l l y  c rea te  mean ing fu l  
re la t i onsh ips  w i th  these  ind i v idua ls .  You  can  sea rch  fo r  
j ob  t i t l es ,  compan ies ,  i ndus t r i es ,  geograph ic  l oca t i ons ,  
keywords  -  and  ge t  t housands  o f  resu l t s  w i th in  
seconds .  Th is  he lps  w i th  f i ne - tun ing  the  sea rch  to  f i nd  
you r  ta rge t  aud ience .  Once ,  you  f i nd  peop le  you  wan t  
to  tu rn  i n to  a  c l i en t  o r  make  a  connec t ion  w i th ,  send  
them a  connec t ion  reques t  w i th  an  added  no te - - -no t  
t he  gener i c  one  L inked In  de fau l t s  you  to .  By  add ing  a  
no te ,  you  inc rease  you r  chances  o f  a  success fu l  
connec t ion .  

A f te r  t he  connec t ion  reques t  i s  accep ted ,  you  can  send  
a  fo l l ow-up  message  to  thank  them fo r  t he  
connec t ion ,  o r  s ta r t  up  a  cha t  us ing  a  conversa t ion  
opener .  Se t  a  goa l  i n  you r  marke t ing  o r  j ob -sea rch  p lan  
fo r  how many  connec t ions  reques ts  you 'd  wan t  to  send  
in  a  day  (7 -10  pe r  day  recommended) .  

Tip :  You  shou ld  a l so  check  the  g roups  they  be long  to ,  
t oo .  Th is  a le r t s  you  o f  t he  g roups  tha t  a re  mos t  
bene f i c ia l  t o  you .

L A K R I S H A D A V I S . C O M
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SPECIAL  OFFER

L A K R I S H A D A V I S . C O M

That's a 
Wrap!

Ready to go even further?

As a thank you for being a part of our 

community, I wanted to offer you a 

discounted LinkedIn Strategy Session 

($97 value). 

Reserve your 1-hour spot for just $25!

BOOK MY STRATEGY 

SESSION!

You still have follow-up questions about all this information.

You're wondering if you should get the premium. 

You need help on the most effective ways to market yourself 

or your business on LinkedIn. 

You want to learn about ProFinder or Ad Campaigns.

You want to learn how to grow your LinkedIn group. 

You need guidance on writing compelling introductions or 

follow-up messages, or starting conversations.

This session is for you if:

http://bit.ly/lakrishacall

